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Pulpaper 2010

Background and purpose of the visitor ~ The people interviewed
survey The ones interviewed were randomly chosen (every

x:nd person who passed the interviewer) visitors, not

Pulpaper was held on 1-3 june in Helsinki 2010. During F
exhibitors or press.

the fair the Scandinavian Survey Group interviewed vistors
on behalf of the organizer.

Total number of visitors 12 018
The purpose is to continously follow up and study the
visitor characteristics and attitude towards the exhibition.
Furthermore is the purpose to obtain a base for product
development.

Methodology

Intotal 380 interviws were conducted. The interviews took
place on all days the exhibition was open, and during the
whole period each day when it was open.
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Summary PulPaper, Visitor Survey 2010

The visitor’s role and position
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Fig 2.3 "What is your role and position?” Q 3
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Fig 2.2 ”Country”

Trend

2004 2007 2010
Finland T7% T12% 70%
Sweden T% 6% 9%
Russia 3% 5% 4%
Germany 2% 3% 3%
China 1% 1% 2%
United States 1% 2% 1%
United Kingdom 1% 1% 1%
Austria 1% 1% 1%
Other countries T% 9% 9%
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Main interest

Paper and board

Pulp production

Pumps, piping, valves
Energy

Chemicals

Instrumentation

Process control
Maintenance/Operating safety
Environment protection
Planning/Construction
Transport/Material handling
Conversion

Other

Summary PulPaper, Visitor Survey 2010

The figure exceeds 100%
because of multiple choise
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Fig 2.5 "Which of the following exhibitor categories are you primarily interested in?” Q 8

How many employees?

More than 1.000

501-1.000

201-500

101-200
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Don’t know/Can’t answer
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Fig 2.6 "How many employees does your company have?” (Q4)
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Summary PulPaper, Visitor Survey 2010

The visitor’s influence regarding purchase

Sole influence
A lot
Quite a lot

Not much

No influence

Not relevant/not in the industry
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Fig 2.7 ”When ordering product and services at Pulpaper, how much influence will you have?” (Q5)

Trend

2004 2007 2010
Sole influence 10% 14% 11%
Alot 16% 7% 12%
Quite a lot 28% 24% 27%
Not much 28% 25% 23%
No influence 10% 17% 1%
Not relevant/not in the industry | 8% 13% 20%

Trade fair habits

Has the visitor visited the trade fair before?

Yes, in 2001 or earlier

Yes, in 2004

The figure exceeds 100%
because of multiple choise

Yes, in 2007

No
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Fig 2.8 ”Have you visited Pulpaper in previous years?” (Q6a)

Trend

2004 2007 2010

First time 43% 36% 24%
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Cont. Trade fair habits... Summary PulPaper, Visitor Survey 2010

Has the visitor visited any similar trade fairs?

No

SPCI/Stockholm
Zellcheming/Wiesbaden [E28
PapFor/St Petersburg [E6 o ey
China Paper 6 besaugsl'elzifemﬁﬁp;choisoe
EXFOR/Montreal [E3
ABTCP/Sé&0 Paulo [I3
Tissue World/Nice 13
Paperex/New Dehli g2
Tissue World/Shanghai 2
Asian Paper/Bangkok [2
Tissue World/America Miami |1
Other similar trade fair 8
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Fig 2.9 ”Have you visited any similar trade fairs in the last three years?” (Q6b)

How did the visitor find out about the exhibition?

EXHIBITOR | | | | |
Invitation, digital
Invitation, post
Personal contact

Website " o0
Advertisement/article/invitation in trade journal 8 oo o oo
ORGANIZER I |

Invitation, digital

Invitation, post

Website 210

Advertisement/article/invitation in trade journal 10
Personal contact [E5 |
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Fig 2.11 ”How did you find out about PulPaper 2010?” (Q7)
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Summary PulPaper, Visitor Survey 2010

Time at the trade fair
Days
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Fig 3.8 "How many days will you spend at PulPaper?” (Q11)

Trend
2004 2007 2010
3 days 9% 4% 11%
2 days 18% 14% 13%
1 day 3% 82% 76%
7
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Summary PulPaper, Visitor Survey 2010

Contacts

No. of contacts with potentially new suppliers
(Base: The ones who have made/will make contacts)
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Fig 3.9 ”Could you give me a rough estimate of the total number of:
-meetings with potentially new suppliers/business contacts at Pulpaper?” (Q12a)

No. of contacts with existing suppliers
(Base: The ones who have made/will make contacts)

41 contacts or more {2
31-40 contacts |1
21-30 contacts |1
11-20 contacts [
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5 contacts
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Fig 3.10 ”Could you give me a rough estimate of the total number of:
-meetings with existing suppliers/business contacts?” (Q12b)
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Summary PulPaper, Visitor Survey 2010

Orderplacings

Orderplacings within the next 12 months?

Yes, definitely

Yes, probably

Perhaps

No, probably not

No, definitely not

Don’t know/no answer
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Fig 3.11 ”Will your company place orders with any of the exhibitors in the next 12 months?” (Q13a)

Order value (Eur)
(Base: The 50% who definitely or probably will place orders within the next 12 months)
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Fig 3.12 If “Yes, definitely” or “Yes, probably”, can you give a rough estimate of the total order value for these
exhibitors?” (Q13b)

Where in the world?
(Base: The 50% who definitely or probably will place orders within the next 12 months)

Finland

Rest of Europe

China

Russia

Sweden
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Rest of Asia

India_[E28

North America 8
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Africa 26
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Fig 3.13 If “Yes, definitely” or “Yes, probably”, where in the world will the order be used/placed?” (Q13c)

The figure exceeds 100%
because of multiple choise
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Summary PulPaper, Visitor Survey 2010

The overall impression

Very good 6
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Don’t know/no answer

Fig 4.3 "What is your overall impression of PulPaper?” (Q15)

The interest in revisiting

Yes, definitely

Yes, probably

Perhaps

No, probably not

No, definitely not |0
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Fig 44 ”Would you be interested in coming back to the next PulPaper trade fair?” (Q16)

Trend

2004 2007 2010
Yes, definitely 34% 29% 36%
Yes, probably 45% 43% 48%
Perhaps 14% 9% 10%
No, probably not 3% 8% 3%
No, definitely not 1% 5% 0%
Don’t know/no answer 3% 6% 3%
Mean 41 39 42
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